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Business & Entrepreneurship

Digital Business Marketing and Sales (CTBSMS)
Certificate

Fall 2024Program Effective Term: 

This certificate is designed to provide students with the opportunity for employment in digital marketing and sales that require basic 
digital business applications. Specific skills include customer interface, basic market research, business trends, presentation content, 
presentation tools and business market analysis. This program allows students to obtain this certificate as a specialized credential as 
they progress towards an advanced business certificate, Associate Degree or a transfer pathway to a four-year university.

Competency in keyboarding and internet navigation skills are necessary for success in this program. If students need to improve 
keyboarding skills, take BOS 101A before beginning the program.

Program Admission Requirements:

Minimum Credits Required for the Program:  15

Major/Area Requirements (15 credits)
BMG 155 
BMG 160 
BMG 205 
BMG 207 
BMG 250 

Business on the Internet
Principles of Sales
Creating the Customer Experience
Business Communication
Principles of Marketing

3
3
3
3
3

Program is also available online

High Demand Occupation   High Skill Occupation   High Wage Occupation



PROGRAM CHANGE FORM 

Received by C&A 11/9/23 

WASHTENAW COMMUNITY COLLEGE 

Program Code: CTBSMS Current Program Name: Digital Business Effective Term: Fall 2024 

Marketing & Sales 

Division Code: BCT Department: Business 

Directions: 

1. Attach the current program listing from the WCC catalog or website and indicate any changes to be made.
2. Draw lines through any text that should be deleted and write in additions. Extensive narrative changes can be included

on a separate sheet.
3. Check the boxes below for each type of change being proposed. Changes to courses, discontinuing a course, or adding

new courses as part of the proposed program change, must be approved separately using CurricUNET, but should be
submitted at the same time as the program change form.

4. If changes affect the program assessment plan or if program outcomes are updated, please submit a Program
Assessment Plan Change form. These changes must be approved separately from the program change form and should
be submitted at the same time. Current program assessment plans can be found on the Curriculum and Assessment
Proaram Information oaae.

Requested Changes: 

D Remove course(s): ___________ _ 
D Add course(s): 
D Program title (new title is 
D Description 
D Advisors 
D Program admission requirements 
D Continuing eligibility requirements 

Show all changes on the catalog page you attach. 

• Please submit a Program Assessment Plan Change form.

Rationale for proposed changes: 

D Program outcomes (may also result from 
removing or adding a course)* 

D Program assessment plan* 
D Accreditation information 
[8] Other: Remove "or" between BMG 155 and BMG 

250, and remove footnote. Remove 
advising note as well, since both courses are now 
required. 

Note: A change to the Award Type requires the submission 
of a new program proposal form and a separate 
program inactivation form. Contact the Director of 
Curriculum & Assessment for more information. 

To eliminate the "or' that follows BMG 155 and the asterisk mark that follows the course title (Business on the 
Internet). Both courses BMG 155 and BMG 250 are required making the CTBSMS a 15 total credit credential 
up from 12 total credits. 

The cham:1e is required for the credential to nest into the new Marketing AAS. degree 

Financial/staffing/equipment/space implications: 

List departments that have been consulted regarding their use of this program. 

Siqnatures: 
Reviewer Print Name Signature Date 

Initiator Donna Rochester 10/29/23 

Office of Curriculum & Assessment Page 1 of2 Revised 411121 



PROGRAM CHANGE FORM 

De artment Chair Dou Waters 

Received by C&A 11/9/23 
WASHTENAW COMMUNITY COLLEGE 

11/9/23 

Please return completed form to the Office of u r. cu/um & Assessment, SC 257 
or by e-mail to curriculum.assessment@wccnet.edu 

Once reviewed b the a ro riate facult committees we will secure the si nature of the VPI. 

Reviewer Print Name Si nature Date 

Curriculum Committee Chair Randy Van Wagnen 

Assessment Committee Chair Jessica Hale 

Interim Vice President for Instruction Dr. Brandon Tucker 

1-22-24

1/30/24 

Log File __ _ 

Reviewed by C&A Committees 1/3/24 

Office of Curriculum & Assessment Page 2 of2 Revised 411121 











, 
WASHTENAW COMMUNITY COLLEGE 

PROGRAM CHANGE OR DISCONTINUATION FORM 

Program Code: Program Name: Business Sales and Marketing (Certificate) Effective Term: Fall2012 
CTBSLM 

Division Code: 13200 Department: Business 

Directions: 

1. Attach the current program listing from the WCC catalog or Web site and indicate any changes to be made. 

2. Draw lines through any text that should be deleted and write in additions. Extensive narrative changes can be included on 
a separate sheet. 

3. Check the boxes below for each type of change being proposed. Changes to courses, discontinuing a course, or adding 
new courses as part of the proposed program change, must be approved separately using a Master Syllabus form, but 
should be submitted at the same time as the program change form. 

Requested Changes: 

0Review 
0Remove course(s): 
~Add course(s): _BMG155 Business on the Internet __ 
0Program title (title was __ ) 
0Description 
0Type of award 
0Advisors 
0Articulation information 

Show all changes on the attached o_ae:e from the cataloe:. 

Rationale for proposed changes or discontinuation: 

0Program admission requirements 
0Continuing eligibility requirements 
D Program outcomes 
0Accreditation information 
0Discontinuation (attach program discontinuation 

plan that includes transition of students and timetable 
for phasing out courses) 

00ther ___________ _ 

We want to be able to add curriculum options that are current to changes in marketing. Technology has a growing presence in 
marketing and those concepts should be included in the marketing certificate. Furthermore, we want to provide students with options 
that allow them to take advantage of EMU transfer opportunities without taking courses at WCC that will be required to take at EMU 
(i.e. Principles of Marketing). 

Financial/ staffing/ equipment/ space implications: 
N/A 

List departments that have been consulted regarding their use of this program. 
N/A 

Si atures: 
Reviewer Print Name 

Initiator 

De artment Chair 

Division Dean/ Administrator 

Vice President for Instruction 

President 

Please submit completed form to the Office of Curriculum and As 
posting on the website. 

an electronic copy to sjohn@Jwccnet.edu for 

httn!//v.nNVII.'IN"'-"'-"'"t ... du/doiOnArtm .. nt•/,.,urrl,.,ulum 



• . ~ WashtE!n_~IIV CommltoUy College Offic;~f_QJI[iculum 13_n_d Asse~sment 

Program Information Report 

School of Business and Entrepreneurial Studies 
Learn the fundamentals you will need to become a business leader or entrepreneur. These programs help you develop entry-level 
skills in various aspects of business. Whether your goal is to make your place in an existing industry or branch out on your own, 
these programs can provide the foundation for success. 

Washtenaw Community College offers programs at several levels for students who want to begin new careers, or advance in their 
existing careers. The first level is the certificate, which can vary from nine to thirty-six credits, depending on the field. Certificates 
generally prepare students for entry-level jobs. 

After completing a certificate, students can progress to the next level, the advanced certificate. The credit hours required for these 
programs also vary. This type of certificate provides a more specialized level of skill development, and often allows students to 
upgrade their positions at their places of employment. 

The next level, an Associate in Applied Science, is available for some programs. For some career fields, it is possible to earn a 
certificate, advanced certificate, and an Associate in Applied Science degree in the same field. In these cases, the credit hours from 
the certificate and advanced certificate can be applied to the credit hours needed for the Associate in Applied Science degree. 

Alternatively, students can earn an AAS in Occupational Studies by completing a certificate, advanced certificate (if one exists) and 
General Education requirements. 

Business 
Choose one or more areas in the field of business as you prepare for your future. 

Business Sales and Marketing (CTBSLM) 
Certificate 
Program Effective Term: Fall 2012 

This program prepares students for immediate employment in sales jobs that require skills in sales presentation, negotiation, 
customer service, display preparation, inventory analysis, and basic market research. The courses in this program may be applied 
toward an Associate in Applied Science degree in Management Supervision. 

Program Admission Requirements: 
Competency in keyboarding is necessary for success in this program. If students need to improve keyboarding skills, take BOS lOlA 
before beginning the program. 

BMG 160 
BMG 205 
BMG 207 
BMG 155 or 
BMG 250 

Principles of Sales 
Creating the Customer Experience 
Business Communication 
Business on the Internet* 
Principles of Marketing 

Minimum Credits Required for the Program: 

Notes: 

*It is advised that students planning to transfer to EMU complete BMG 155 because BMG 250 is a required course in the EMU 
business program. 

3 
3 
3 

3 

12 
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, 
WASHTENAW COMMUNITY COLLEGE 

PROGRAM CHANGE OR DISCONTINUATION FORM 

Program Code: Program Name: Business Sales and Marketing (Certificate) Effective Term: Fall2012 
CTBSLM 

Division Code: 13200 Department: Business 

Directions: 

1. Attach the current program listing from the WCC catalog or Web site and indicate any changes to be made. 

2. Draw lines through any text that should be deleted and write in additions. Extensive narrative changes can be included on 
a separate sheet. 

3. Check the boxes below for each type of change being proposed. Changes to courses, discontinuing a course, or adding 
new courses as part of the proposed program change, must be approved separately using a Master Syllabus form, but 
should be submitted at the same time as the program change form. 

Requested Changes: 

0Review 
0Remove course(s): 
~Add course(s): _BMG155 Business on the Internet __ 
0Program title (title was __ ) 
0Description 
0Type of award 
0Advisors 
0Articulation information 

Show all changes on the attached o_ae:e from the cataloe:. 

Rationale for proposed changes or discontinuation: 

0Program admission requirements 
0Continuing eligibility requirements 
D Program outcomes 
0Accreditation information 
0Discontinuation (attach program discontinuation 

plan that includes transition of students and timetable 
for phasing out courses) 

00ther ___________ _ 

We want to be able to add curriculum options that are current to changes in marketing. Technology has a growing presence in 
marketing and those concepts should be included in the marketing certificate. Furthermore, we want to provide students with options 
that allow them to take advantage of EMU transfer opportunities without taking courses at WCC that will be required to take at EMU 
(i.e. Principles of Marketing). 

Financial/ staffing/ equipment/ space implications: 
N/A 

List departments that have been consulted regarding their use of this program. 
N/A 

Si atures: 
Reviewer Print Name 

Initiator 

De artment Chair 

Division Dean/ Administrator 

Vice President for Instruction 

President 

Please submit completed form to the Office of Curriculum and As 
posting on the website. 

an electronic copy to sjohn@Jwccnet.edu for 

httn!//v.nNVII.'IN"'-"'-"'"t ... du/doiOnArtm .. nt•/,.,urrl,.,ulum 



• . ~ WashtE!n_~IIV CommltoUy College Offic;~f_QJI[iculum 13_n_d Asse~sment 

Program Information Report 

School of Business and Entrepreneurial Studies 
Learn the fundamentals you will need to become a business leader or entrepreneur. These programs help you develop entry-level 
skills in various aspects of business. Whether your goal is to make your place in an existing industry or branch out on your own, 
these programs can provide the foundation for success. 

Washtenaw Community College offers programs at several levels for students who want to begin new careers, or advance in their 
existing careers. The first level is the certificate, which can vary from nine to thirty-six credits, depending on the field. Certificates 
generally prepare students for entry-level jobs. 

After completing a certificate, students can progress to the next level, the advanced certificate. The credit hours required for these 
programs also vary. This type of certificate provides a more specialized level of skill development, and often allows students to 
upgrade their positions at their places of employment. 

The next level, an Associate in Applied Science, is available for some programs. For some career fields, it is possible to earn a 
certificate, advanced certificate, and an Associate in Applied Science degree in the same field. In these cases, the credit hours from 
the certificate and advanced certificate can be applied to the credit hours needed for the Associate in Applied Science degree. 

Alternatively, students can earn an AAS in Occupational Studies by completing a certificate, advanced certificate (if one exists) and 
General Education requirements. 

Business 
Choose one or more areas in the field of business as you prepare for your future. 

Business Sales and Marketing (CTBSLM) 
Certificate 
Program Effective Term: Fall 2012 

This program prepares students for immediate employment in sales jobs that require skills in sales presentation, negotiation, 
customer service, display preparation, inventory analysis, and basic market research. The courses in this program may be applied 
toward an Associate in Applied Science degree in Management Supervision. 

Program Admission Requirements: 
Competency in keyboarding is necessary for success in this program. If students need to improve keyboarding skills, take BOS lOlA 
before beginning the program. 

BMG 160 
BMG 205 
BMG 207 
BMG 155 or 
BMG 250 

Principles of Sales 
Creating the Customer Experience 
Business Communication 
Business on the Internet* 
Principles of Marketing 

Minimum Credits Required for the Program: 

Notes: 

*It is advised that students planning to transfer to EMU complete BMG 155 because BMG 250 is a required course in the EMU 
business program. 

3 
3 
3 

3 

12 
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